
IN REALITY, there was not much to 
fine-tune in terms of our values, be-
cause our customers have always 
been at the centre of what we do. But 
what is important for us is the fact that 
in times of digitisation we can provide 
very good products and services that 
can bring values such as helpfulness, 
progressiveness and quality awaren-
ess to a new level. In addition, we 
have defined our scheduling strength 
even more precisely with our unders-
tanding of our values.

As you know, some things are a 
little different at EUROLUB. 
While other companies only 

think about the future after the firm’s 
35th anniversary, for us, it is an ongo-
ing process. We have used the year 
2022 to start setting the course now. 
As you will surely have noticed, we 
have been fine-tuning our inner wor-
kings and are now putting this into 
practice in our brand identity. Here at 
EUROLUB, we have full confidence in 
the further development of our brand 
image. Together, we have managed to 
transfer our values to the brand design 
without leaving our roots behind, ‘be-
cause if you don’t know your past, you 
can’t determine your future’. Since as 
long ago as 1985, when I ‘stumbled’ 
into the company EUROLUB, it has 
been very important to me to inspire 
our customers. And that things run 
more smoothly here than elsewhere. 
We are still at home in Bavaria and still 
proud of what we have achieved in re-
cent years – together with you. 

Thanks to our  
new orientation,  
you benefit from  
even better  
customer service.

DEAR COLLEAGUES, CUSTOMERS 
AND PARTNERS, today you see a  
EUROLUB brand that has been further 
developed and will be even more  
active in the future. What drives us  
is remaining simple and easy to un-
derstand for you and ensuring that 
you can always rely on our progressi- 
ve and customer-oriented side. A Ba-
varian company that holds sustain-
ability close to its heart and that ope-
rates and grows internationally.

Thank you all,  
Hubert Huber

AUTOMECHANIKA 2022  
IN FRANKFURT 

 Ten years ago, we presented  
our new design at Automechanika.  

Get ready to see what there is  
to discover this year.

Read more on page 2

WE ARE  
CLIMATE-NEUTRAL

Our path to becoming a  
climate-neutral company.

Read more on page 5

THE TRENDS  
INTERVIEW

Trend specialist Kees Elands 
gives us an insight into the world  

of socio-cultural trends. 
Read more on page 6

‘A warm welcome 
to all!’

- Hubert Huber

Here you will find the current brand 
communication kit with our revised logo  
and the new designs. 
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Your benefits 
with
character and 

expertise
We at EUROLUB are firmly committed to providing  

our customers, retailers and partners with the  
best solutions and offers. With that in mind, we 

want to make all processes as simple as possible for you. 

OUR SALES REPRESENTATIVES are the direct contact 
partners for all products, individual requirements and  
offers. With their many years of expertise, they know 
exactly how to best support you – from products to  
service tools and how to set up your sales room. Feel 
free to contact us!

JÖRG VOIGES, Director Export
T + 49 176 19591353 

joerg.voiges@eurolub.com

 Always on  
the road for you  

FRANK ALTHOF, DIRECTOR SALES,  
NORTH-WEST / SOUTH
T + 49 172 3695913
frank.althof@eurolub.com 

Always  
available for you 

EUROLUB WIV ECO 5W-30 
Ultra-high-tech engine oil for modern 
petrol and diesel passenger car 
engines. With a high fuel saving, WIV 
ECO 5W-30 contributes to the protec-
tion of the environment by reducing 
emissions. WIV ECO 5W-30 has been 
specially developed for engines with 
maintenance interval extension (MIE). 
In addition, this engine oil extends the 
service life of the particulate filter.

Suitable for: 
ACEA C3 | API SN | BMW LONG- 
LIFE-04 | MB 229.51 | PORSCHE 
C30 | VW 504.00 | VW 507.00

EUROLUB GEAR FLUIDE 6
Premium ATF for the highest stan-
dards in passenger car automatic 
transmission oils and steering sys-
tems. Meets the latest DEXRON VI 
specification and is backwards- 
compatible with older DEXRON 
specifications.

Suitable for: 
AISIN WARNER AW-1 | AISIN 
WARNER JWS 3309 (T-IV) | AISIN 
WARNER JWS 3324 (WS) |  
ALLISON C-3

EUROLUB ADDITIV-DISPLAY SET
Selected additives are now available in a  
neat counter display. Three different types  
are available. 

Our trade fair 
specials

OIL FINDER
The way to find 
your oil!

CATALOGUE
Our products  
at a glance

EUROLUB:

FACTS 
about Automechanika

High density of  
decision-makers: 

7 out of 10 
visitors are from  

top management

134.622 

visitors 
from 184 countries

4.987 
exhibitors from  

76 countries 

The industry’s  
most international  

meeting  
place 

Automechanika 2022  
in Frankfurt

Did you know that we presented 
the new EUROLUB design and 
our revised bottle and canister 

shapes for the first time at Autome-
chanika in 2012? The result was  
already impressive at the time. We 
were so nervous about whether you 
would find the result as good as we  
did back then. The success since then 
makes it clear to us that ‘YES’, it was a 
good introduction. We are keeping our 
fingers crossed that this year’s design 
change will be equally successful. 

VISIT US at our trade fair booth (Hall 
9.1/E23) and enjoy a nice cup of coffee 
with us. After all, it has more in com-
mon with good lubricants than you 
might think. And no, we don’t just 
mean the colour. We say ‘Things just 

run more smoothly when you are well 
lubricated’, which is why our motto is 
‘efficiency in fluids’.

ANOTHER REASON we are so keen 
on coffee is the fact that we want to 
support regional companies, such as 
Kafferösterei Dinzler. Feel free to try 
our ‘Verona’ coffee at our trade fair 
booth. 

Let’s have a chat  
while we’re at it. 

WHILE Automechanika is the inter-
national meeting place for the indus-
try, we are represented internationally 
in over 40 countries. Automechanika 
is a chance for people to meet, and 

that’s what we at EUROLUB would 
like, too. We want to meet our custo-
mers in person and as often as possi-
ble. We will not completely digitise 
our customer processes, because no 
process can replace a pleasant con-
versation with a nice cup of coffee. We 
look forward to having some good 
chats with you.

#  11% more engine oil sold
#  28% more gear oil sold
#  17% more employees 
#  520 trees planted in Malawi* 

since 2019
*  in cooperation with our partner  

Fruitful Office

# INSIDER 2022 #

Please  
visit us in 
Hall 9.1, 
booth E23
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W  ith our logistics halls that now 
hold approx. 18,000 Euro 
pallet spaces for all classes 

of hazardous goods, we have created a 
reliable structure that you can count on 
from the comprehensive national trans-
port network of the DACH region. 

WE TRANSPORT general cargo, your 
full or partial loads, and mini-bulk  
deliveries to your car dealerships and 
workshops, as well as entire tanker 

parts and full loads for your tank termi-
nals. All at the very highest level. We 
are just as happy providing individual 
solutions for your private label as we 

are with a flexible combination of trans-
portation and provision of warehouse 
space.

Bavaria as a 
high-tech location

The large IT and communications 
companies in Munich also at-
tract smaller companies to the 

city – the location is becoming a sure-
fire success economically. Apple is 
currently represented in Munich with 
about 300 engineers from 40 count-
ries and is developing a new 30,000 
m2 office space for another 1,500 
employees. Google has bought the 
Postpalast building and invested over 
one hundred million to create ano- 
ther 1,500 jobs. 2,500 employees will 
work in Munich’s Google World Data 
Centre alone. In short, Munich is  
buzzing, and this is not a brand-new 
development. With about 2,000 emp-
loyees, Microsoft is by no means small 
fry either. Oracle, Amazon, Infineon, 

Munich, the light and dark side of the boom

Finding good specialist staff is  
not easy. That makes us all the  
happier about our strong team.

Facebook and Texas Instrument are 
around the corner from us in Freising.

IN THE COMPETITION for the best 
specialist staff, we are up against 
companies such as MAN, Audi, BMW, 
Knorr-Bremse and Munich Airport. 
Munich really pulls in the giants of  
industry. This makes the Munich me-
tropolitan area a centre of the Ger- 
man economy, which now generates 
more than a tenth of Germany’s cor-
porate income. Of course, we all see 
the darker side of the boom, too. The 
housing shortage in Munich, for ex- 
ample, with its property prices that 
are beyond even the middle classes, 
is a real challenge. Those who can af-
ford it move to the near periphery, 

Better scheduling than anyone!

those who cannot afford that move 
even further out. Nevertheless, we 
feel very comfortable here. We have 
grown, established ourselves and 
gained a very solid position here. We 
own all our commercial and sales 
areas. From our base in Eching, we 
are at the centre of our ‘living room’ 
in Bavaria, Baden-Württemberg and 
Austria and are currently doing busi-
ness internationally in more than 40 
countries around the world. We are 
very ambitious and committed, and 
will continue to expand our range of 
goods and services in that vein.

  All at the very  
      highest level 

MICHAEL ERNST, authorised signatory
michael.ernst@eurolub.com

ECHING SITE

In 2022, we installed  
seven e-charging stations  

to help power our guests’ electric 
vehicles and the personal vehicles  

of our employees. 

Our forklift fleet has  
been converted   

from diesel to electric  
in the last three years.

In the summer of 2022,  
a warehouse for empty  

containers with a roof area  
of 1,300 m2 was also built.  

This area has been   
100% planted and gives 

our five bee colonies 
a new home. ALBERT EINSTEIN is quoted as saying: ‘If the bee dis-

appeared off the face of the Earth, man would only have 
four years left to live.’ There is a lot of truth to that, and 
it makes us think. Bees are an essential pillar of our eco-
system and that can no longer be ignored. EUROLUB is a 
considerate company, and that is why we are taking ac-
tion. Since the first quarter of 2020, we have housed 
bees on our company premises in Eching. The company 
beefuture has set up beehives at our site – we are inves-
ting in sustainable nature conservation and harvesting 
our own honey. EUROLUB currently owns five bee colo-
nies, which enable us to present each of our employees 
with a 500 g jar of delicious freshly made organic honey 
once a year.

Where there is  
climate neutrality,  
bee protection is  
never far away ...

BASED ON the CO2 footprint, which 
was calculated by Fokus Zukunft in  
accordance with the guidelines of the 
internationally recognised Greenhouse 
Gas Protocol, we offset unavoidable 
greenhouse gas emissions by purcha-
sing high-quality climate protection 
certificates. The Fokus Zukunft seal 
confirms that the process is proper 
and legally valid. All emissions from 
our company were recorded and eva-
luated by an independent auditor: 
commuting by employees, heating and 
paper consumption, and, of course, 
also the entire vehicle fleet.Our first climate- 

neutral product
IN MARCH OF THIS YEAR, we made our  

first product climate-neutral. We had our PCF  
(product carbon footprint) calculated for the six-litre  
WIV ECO 5W-30 item together with Fokus Zukunft  

and then made it climate-neutral by purchasing  
high-quality climate protection certificates.  

The calculation took into account sales volumes,  
transport and distribution, packaging and  

precursors (additives).

We are climate-neutral

ANJA HAGN, Head of Marketing
anja.hagn@eurolub.com

No one, including us, can ignore 
this issue. ‘Thank goodness for 
that!’ is what we would say from 

Munich to the world in that regard. It 
has taken long enough for climate neu-
trality and good business practices not 
to be mutually exclusive. We have been 
climate-neutral since 2021 and we are 
proud of it. 100% climate-neutral! How 
many companies can say that? When 
you bring together consistent action, 
keeping the environment close to our 
Bavarian heart, and a good team, then 
the result cannot be beaten. We are ac-
tively committed to the fight against 
climate change, which is not always 
easy, but is necessary, because there is 
no planet B. We encourage you to help 
make the world more climate-neutral, 
because everyone we can inspire to do 
so is an activist for the future. 

Since 2021, we as 
a company have 
voluntarily been 
climate-neutral. 
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We are sitting here together 
with our interview partner, 
Kees Elands, trend resear-

cher and founder of TrendsActive. 
TrendsActive is a trend consultancy 
that ensures the relevance of brands 
by translating sociocultural trends into 
actionable strategies. Read on to see 
what insights Mr Elands reveals about 
our industry. 

Will Generation Z still use private 
transport at all, or in other words, will 
Generation Z still drive cars?

Even though the younger generations 
are vocal in their opposition to practi-
ces that contribute to the climate crisis 
(such as commuting by car), they are 
also human beings. Generation Z are 
(so far) less willing to make personal 
sacrifices than they say they are. This 
is called the intention–behaviour gap 
and can be explained in part by their 
lack of money, which is due to the stage 
of life they are in. The most important 
factor that will determine whether Ge-
neration Z use private transport or not 
is probably convenience. Due to gro-
wing urbanisation, we are seeing an 
increase in car-friendly policies in many 
cities, which seek to make the most of 
the limited space while creating an ur-
ban environment that is more pleasant 
to live in. Coupled with cost savings and 
convenience, this is currently leading to 
many car-sharing services and e-bike 

alternatives (in bike-friendly areas), as 
younger people (in particular) often 
have no need to own their own car. Whi-
le Generation Z is likely to be more awa-
re of sustainable options in the future, 
the most important factor is which 
mode of transport best suits their mo-
dern lifestyle. 

In your study, you speak about ‘gender 
trends’. Are fossil fuels more female or 
male?

Fossil fuels are closely linked to un-
sustainable products, energy supplies 
and lifestyles. There are several indica-
tions in the research that there is a sig-
nificant difference between men and 
women when it comes to sustainable 
consumption. For example, women re-
cycle more, are more likely to be vege-
tarians, and are therefore more asha-
med if they do not do the ‘right thing’. 
Women are also more likely to believe 
that the responsibility for a sustainable 
future lies with the individual (61%, 
compared with 56% of men). As a  
result, sustainable practices are often 
seen as more feminine, which prevents 
men from behaving in a more environ-
mentally conscious way. It is safe to 
say that women are playing a pionee-
ring role in sustainable consumption 
and will continue to do so in the future 
because of their more conscientious 
attitudes to sustainable practices and 
individual responsibility.

Source: Interview with Kees Elands of TrendsActive trendsactive.com

The trends  
interview

BENEFITS: 
- Registration as a retailer
-  Daily prices viewable
-  Over 700 items available for 

delivery 
- Optimisation of all processes
- Order management online
-  User management /  

document viewing
-  TecCom interface from  

TecAlliance

DESPITE THE TEETHING PROBLEMS, it is now hard 
to imagine life without them: QR codes. In more and 

more areas, the triumph of the QR code continues unabated. And 
we think that is rightly so, because it allows the analogue and digital 
worlds to be easily networked. We have made it our mission to keep the 
workflow of our processes as easy as possible for you. As a retailer, you 
will love our reworked online shop. Registering now has twofold benefits, 
because it offers both simple usability and uncomplicated processes. But 
we at EUROLUB are not only fully committed to developing the shop: our 
highly qualified regional sales managers are the way to go if you have any 
questions or requests regarding our products. Take the opportunity to get 
to know your contact partner over a nice cup of coffee. Just drop by or give 
us a call, because everything runs more smoothly with EUROLUB. Put us 
to the test.

It’s easy with  
the QR code

Orders also possible  
via TecCom

QR code for 
registration in 
our B2B shop

ORDERS


